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DestinationGainsIn ProfileAsRegularsBeginToTireOf SoutheastAsia
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THE Meetings, Incentives, Con-
ventions and Exhibition (Mice)
market, traditionally the most

popular incentive for dealers, sellers,
agents and workers, is undergoing a
facelift. With Indian firms expanding
their bottomlines on the back of sound
economics,incentive travel budgetsare
alsoexpanding and Indian Mice opera-
tors are looking at new destinations. .,
Singapore,Malaysia,Thailand, Sri Lan-
ka areboring. Australia is in.

Over 30,000 Mice travellers have
headedacrossthe seasthis year and the
number isexpectedto grow 20% every
year. "The average spend per person
going abroadisRs25,000and the aver- FCM Travel Solutions CEORahul Nath.
age time spent at these destinations is Bangkok, Singapore, Sri Lanka and
three nights," saysInternational Travel Kuala Lumpur were traditionally the
HouseExecutive Vice-PresidentKamal destinations of first choice.While hosts
Hingorani. The current market for 01,'- of incentive travellers continue to be
ganised incentive travel abroad is Rs drawn to theseforeign locales,there isa
300crore, The potential market size has definite shift in taste towards newer
been estimated to be much higher in destinations. While Europe is still the
the range of Rs LOOOcrore a year. most preferred destination, organising

"Indian compaTIJieS'ihavebeen send- travel is problematic. For one, visas are
'rIJ;Igtheir sale/! agey.1J:Hgnd,employees; 'clifficu!r.JQ-.Sejian$J.tl;1e<19M.Rfthetrip it-
J'a0road fo!,' overJlar{decadenow;" 'says' (self wouIa ;balloon to unmanageable

proportions, given the size of the incen-
tive travel contingent. As a result, in-
centives are structured and performers
get ranked on performance, with only
the top 15-20 people making it to Eu-
rope. The remaining have to settle for
trips to the Eastand now,Australia.

"Most people who get chosen for
Mice travel are repeat travellers in the'
sense that the same people perform
well year on year and win trips abroad.
And they are startingto getbored,"says
Get Lionel CEO Gaurav Sundaram.
South Africaand Australiawere in the
frayas alternates, but Australiawon on
cost.Australiaisa gooddestination as it
provides what Indian travellers look
for, he said. Nightlife is good and there
are enough traditional tourist destina-
tions to keep a person busy for a week
at least. Also, there is a huge Indian
population in Australia. So food isn't a
problem either, adds Mr Sundaram.
While the price value proposition I

Down Under is definitely better than
Europe or the US, it's is still a good 30% !
costlier than southeast Asia. As a result, 1

]
only second tier performers make the
cunt(> Australia, thebestheadingIWe<st
anc!...)V1!\l6rJlfaj].}(snmning the r.egular
drcUi't i'h!sdl1thhsr A'sia. '


